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DOMESTIC TOURISM SURVEY 2015

This report presents statistics on domestic tourism which covered Malaysian residents in urban and rural
areas aged 15 years and above. The statistics presented are based on Domestic Tourism Survey
conducted in 2015.

KEY FINDINGS

A total of 176.9 million visitors was recorded in 2015 with a growth of 4.5 per cent compared to 2014.
Meanwhile, the number of trips increased by 8.1 per cent from 217.5 million trips in 2014 to 235.2 million
trips in 2015.

A total of RM67,842 million was spent for domestic tourism in 2015 and average expenditure per trip rose
0.7 per cent to RM288 (2014:RM286).

However, the average length of stay in 2015 declined to 2.3 days compared to the previous year (2.6
days) (Table 1).

Table 1: Key statistics of domestic tourism, 2014 and 2015

Annual
percentage
Key statistics change (%)
MNumber of visitors (miltion) 169.3 176.9 4.3
Number of trips (miion) 2975 2352 8.1
Total expenditure [RM milion) 62,131 67,842 8.2
Domestic visitors [RM mitiorn) 55,539 50,541 9.0
Households visted {RM milion) 5612 7.301 10.4
Average trip per visitor 1.28 1.33 349
Average length of stay 260 2.30 -11.5
Average expendiure per trip (RM) 286 288 0O.F

Note: * This number includes the same visitor who makes a trip or multiple
trips in a year

Domestic Visitors

A total of 176.9 million domestic visitors were registered in 2015 of which 114.2 million were excursionists,



while the remaining 62.7 million were tourists.The number of excursionists and tourists increased by 5.2
per cent and 3.3 per cent respectively compared to the previous year (Chart 1).



Chart 1: Number of domestic visitors by type of visitors, 2014 and 2015
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Domestic Tourism Trips

The number of domestic tourism trips increased by 8.1 per cent to register 235.2 million trips in 2015.
Domestic tourism trips from the urban areas increased by 20.3 per cent in 2015. However, domestic
tourism trips from rural areas decreased by 20.8 per cent compared to 2014 (Table 2).

Table 2: Number of domestic tourism trips by strata, 2014 and 2015

Annual

Strata

Total

2014

217.5

2015

235.2

percentage
change (%)
8.1

Urban

153.0

184.1

203

Rural

645

51.1

-20.8

Expenditure by Domestic Visitors

In 2015, domestic tourism expenditure grew by 9.2 per cent to register RM67,842 million (2014: RM62,151
million). This was contributed to the increase of spending by excursionists and tourists of 13.7 per cent and
6.9 per cent respectively. In terms of share, shopping remained as the largest component of domestic
tourism expenditure with a share of 34.2 per cent (RM23,192 million).

The detailed information regarding this report can be accessed through the eStatistik application in the
portal of Department of Statistics Malaysia.

Released By:

THE OFFICE OF CHIEF STATISTICIAN MALAYSIA
DEPARTMENT OF STATISTICS, MALAYSIA
30 JUNE 2016

Contact person:

Ho Mei Kei

Public Relation Officer

Corporate and User Services Division
Department of Statistics, Malaysia
Tel : +603-8885 7942


https://newss.statistics.gov.my/newss-portalx/ep/epLogin.seam

Fax : +603-8888 9248
Email : mkho[at]stats.gov.my

Contact person:

Baharudin Mohamad

Public Relation Officer

Strategic Communication and International Division
Department of Statistics Malaysia

Tel : +603-8090 4681

Fax : +603-8888 9248

Email : baharudin[at]dosm.gov.my

Copyright ©2026 Department of Statistics Malaysia Official Portal. All Rights Reserved.



