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● 72.7 per cent of businesses had a web presence in 2023, up from 71.4 per
cent in 2022, underscoring the increasing importance of online platforms in
business strategies to maintain competitiveness.

● Meanwhile, 96.6 per cent of businesses used computers and
94.0 per cent had internet access in 2023, reflecting the reliance on digital
connectivity to support operations, communication and service delivery.

● The expansion of web presence and digital engagement is underpinned by
wider adoption of computer network infrastructure. Wide Area Network
(WAN) remained the most used at 88.9 per cent, essential for supporting
nationwide operations especially for large and
multi-branch businesses. Local Area Network (LAN) usage rose to 76.9 per
cent, while Wireless LAN (WLAN) reached 71.1 per cent, indicating
businesses’ reliance on integrated networks to streamline operations and
enable real-time communication.

● The increasing adoption of digital technologies has translated to Malaysia’s
e-commerce income grew by 5.1 per cent to RM1.18 trillion in 2023
compared to RM1.13 trillion in 2022.

● E-commerce expenditure also grew in tandem, rising 7.5 per cent to
RM571.4 billion in 2023.

● In line with this upward trend, e-commerce income reached RM310.6 billion
in the first quarter of 2025, reflecting a 3.4 per cent increase from the first
quarter of 2024. On a quarter-on-quarter basis, grew at 0.1 per cent.

In 2023, 94.0 per cent of businesses had internet access, 
while 72.7 per cent established a web presence
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